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Delivering a better experience.

At Birchall Foodservice, sustainability is more than

a responsibility, it's a necessity. As a family-run
business with strong community ties, we're dedicated
to reducing our environmental impact through
measurable, ongoing action.

A major milestone has been the installation of nearly 400 solar
panels on our main warehouse, cutting annual carbon emissions
by 50 tonnes. This, combined with our partnership with Climate
Partner and the East Lancs Chamber Low Carbon team, has driven
reductions in both our carbon footprint and intensity rating.

Our nil-to-landfill policy means 90% of waste is recycled, and the
rest is incinerated to generate energy. We also minimise delivery
emissions through smart supplier selection, route optimisation,
and continued investment in greener delivery vehicles and
electric cars. Our single-warehouse distribution model further
supports our low-emission goals.

Sustainability is embedded throughout our operations, from our
electric fleet to our waste strategy, and we're always seeking
new technologies to further our efforts. Looking ahead, we
remain committed to leading by example and driving positive
environmental change for future generations.

Sustainabiliy Report




Meet oéleram

The Birchall Green Team is a cross-departmental
group of five managers dedicated to reducing our
environmental impact and driving forward the
environmental side of our sustainability goals.

Led by Marketing Manager and Sustainability Lead Joe
Moulton, the team oversees our Carbon Management Policy
and Carbon Reduction Plan, ensuring meaningful action
across every area of the business.

Together, they champion carbon-saving initiatives, track
progress, and implement new strategies to help Birchall
Foodservice operate more responsibly and minimise our
footprint for the future.

Delivering a better experience.
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Members include Joe Moulton (Sustainability Lead), Hayley Spear
(Customer Care), Fiona O'Driscoll (Buying), Lee Goggins (Transport),
and Lynne Weyer (Quality & Compliance).
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01 Ewvironmental impact

breakdown

Installed

—— 388
We are serious about reducing our carbon emissions. solar panels
The stats show that, in the last five years, we've
taken meaningful steps and achieved measurable

reductions.
Introduced over

Thanks to these actions, we reduced our carbon emissions by a g
huge 46% between 2019 and 2022. We reduced our emissions 2 O electric vehicles

by a further 16% between 2022 and 2023.

Certified as a

[ ]
an to landfill site

These reductions are verified by our specialist environmental partner

(®) ClimatePartner
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01 Emvironmental impact
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Please note: In all our carbon footprint calculations, we include all Scope 1 and
Scope 2 emissions. For Scope 3, we currently measure only business travel, employee
commuting, and business waste. More info on Page 8.
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01 Emvironmental impact

Scop%measured

CO2

& other greenhouse gases

Business travel Purchased heating, steam Direct emissions from
& cooling for own use company'’s facilities
Waste generated in operations
Purchased electricity Direct emissions from
Employee commuting for own use company vehicles

Scope 2 Scope 1

direct direct

Scope 3 Scope 3

indirect indirect

Please note: In all our carbon footprint calculations, we include all Scope 1 and Scope 2 emissions.
Delivering a better experience. For Scope 3, we currently measure only business travel, employee commuting, and business waste. Smhna@c&@y, Report




01 Ewvironmental impact

Vlhicle efficiency

As part of our sustainability commitment, we've invested
in 43 greener delivery vehicles, including a mix of 18
tonne and 7.5 tonne HGVs and 1.3 tonne delivery vans,
all equipped with Euro 6 engines to reduce emissions.
We've also added a fleet of electric cars for our directors
and field sales team.

Our route planning system automatically selects the most efficient
delivery routes, helping to cut distribution mileage and lower our
carbon footprint. All vehicles, including company cars and delivery
vehicles, are monitored by an automatic tracking system to flag high
mileage, poor driving habits, and excessive speed.

We regularly review performance data and address issues directly
with drivers. To encourage efficiency, we publish a driver league table
based on metrics such as MPG, acceleration, and braking, all focused
on improving vehicle performance and reducing environmental
impact.

Delivering a better experience.

Introduced a fleet of




01 Snvéwonmub&lﬂimpact

Recgo&ng, waste
O O/O of our waste is

recycled
At Birchall Foodservice, we're proud to operate
as a nil-to-landfill site, with 90% of our waste the other 10% is
recycled and the remaining 10% incinerated to incinerated for power

generate energy.

We also recycle cardboard, plastic, food waste, and We recycled over
even electrical items through trusted partners, turning
waste into valuable resources and renewable energy.

°
Our flexible recycling services also extend to customers, 7 6 ) OOO M‘e&

helping them reduce their environmental impact too.

of used cooking oil in 2024

Delivering a better experience. Susbainabilily Report




Oil

We offer free cooking oil recycling with flexible
collection schedules: weekly, fortnightly, or monthly.
Collected oil is carefully heated, cleaned, and filtered
before being sent to a processing plant, where it

is converted into biodiesel. This sustainable fuel
alternative cuts carbon emissions by 78%, making it

a powerful substitute for traditional diesel.

Cardboard & plastic

We bale all our cardboard and plastic waste and
send it to local waste companies to be recycled or
incinerated.

Delivering a better experience.

Food

Our development kitchen, canteens and brew areas
produce food waste every week. This waste is

placed in separate bins from our other waste and is
collected by a company called Refood. They take this
waste and convert it into renewable energy using
anaerobic digestion.

Electrical

To dispose of monitors, phones, tablets, laptops and
other tech, we use Computer Disposal Experts. They
collect our waste twice a year and either destroy it or
refurbish it for resale.

Report



01 Ewmvironmental impact

efficiency

From investing in solar panels to adopting
sustainable LED lighting, we continually look
for ways to cut energy use and lower our
carbon emissions.

LED lighting

At our main depot in Burnley, we use

«lIg

intelligent LED lighting in our warehouse
and offices. LED lights last 25 times
longer and use 75% less energy than
incandescent bulbs.

Solar panels

In 2021, we installed 388 solar panels on

our roof. These panels helped us reduce

our carbon emissions by 50 tonnes in the
first year.

Delivering a better experience.




Our Social pillar focuses on how we care for our
people, contribute to our communities, and build

ethical, long-term relationships across the supply
chain. From supporting employee wellbeing and

development, to giving back through charity work
and youth sponsorships, we strive to make a positive
impact in every area we touch.

Whether it's through our Helping Hands team, our support
for grassroots sports, or the range of benefits we offer our
employees, we're proud to create a workplace and wider
environment where people feel supported, valued, and
empowered.

We also recognise our responsibility to work with suppliers who

share our ethical standards. Through responsible sourcing and

strong supplier relationships, we ensure that our commitments
O 2 extend beyond our business and into the communities and
environments where our products originate.

responsibility

Delivering a better experience. Suslainabilily Report




02 Secial responsibility

Employee

At Birchall Foodservice, we're committed to
creating a workplace where our employees
feel healthy, supported and valued. From
fresh fruit bowls and free fitness classes to
access to standing desks and discounted gym
memberships, we actively promote healthier
lifestyles across our teams.

We also recognise the importance of mental health.
With trained mental health first aiders, a visiting
counsellor, and a supportive workplace culture, we
ensure our people have access to the help they need,
whenever they need it.

Delivering a better experience.

Mental Health
First Aiders

We take our employees’
mental health as seriously

as their physical health. We
have 3 trained mental health
first aiders in our team, who
are on hand to lend a helping
hand to anybody who might
be struggling with a mental
health problem.

On-site Counsellor

We also have a fully

qualified counsellor regularly
visiting the site who offers
counselling for any employee
facing difficulties in their
work or personal life, such

as a mental health issue,
relationship problems, or
anything else that could be
troubling them.

Sucbainabilily Report




02 Secial responsibility

mployee

Private Medical Insurance Enhanced Holiday Entitlement

All Birchall employees can opt in to our Employees receive an extra day of holiday
Our comprehensive private medical insurance policy, which for every 2 years of service, up to a
benefits package ensures provides access to video GP appointments, maximum of 5 additional days.

we ‘deliver a better NHS repeat prescriptions and more..

experience’ for our people
as well as our customers.

Summer Holidays Clubs Discounted Gym Memberships

TG e SUmmeEr menthe, s fune Working with Burnley Leisure & Culture, our

childcare, holiday clubs and other leisure team can access two local gyms at a heavily

activities for the children of our employees. ClisErRIL ] e,

Delivering a better experience. Susbainabilily Report 14




Subsidised Lunches

Through our in-house chef, we offer freshly
made, subsidised lunches for our team every
day. Plus, on Fridays, we also offer a ‘Friday

Special'.

E" Fresh fruit is available for employees
in all departments daily.

Delivering a better experience.

Free Fitness Classes

We offer free personal training sessions
every Tuesday and Thursday morning for all

employees.
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Free Access to a Local Golf Course

Through our partnership with Burnley
Leisure & Culture, our employees can use
a local golf course and driving range at no

charge.

Suslainabilily Report 15



02 Social responsibility

e@oing, hands

Helping Hands is our internal fundraising
charity. Its aim is to raise funds to support
Birchall employees and others who are facing
struggles in their lives, such as a bereavement,
financial issues or caring for a disabled family
member. The charity also pays for gifts to
celebrate milestone events in employees’ lives,
such as weddings, births and new homes.

Since inception, Helping Hands has spent thousands
of pounds helping employees with various issues,
ranging from larger donations such as part-covering
funeral costs and purchasing home appliances to
smaller donations, such as as sending flowers to those
in hospital. Helping Hands also provides loans for
employees should they need one.

Fundraising takes place throughout the year in the
form of fun events, such as bake sales, raffles, fancy
dress days, football cards, golf days, tombolas and
lots more.

Delivering a better experience. Susbainability Report 16
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Supporting
youth development
17

We're proud to support the next generation

of sportspeople and athletes by investing in
grassroots and youth sports. From local football
teams to aspiring individual competitors, we
believe that sport plays a vital role in building
confidence, teamwork, and resilience in young
people.

We sponsor Rossendale United Whites Under 15s, helping
provide kits for a team that has grown together since the

age of seven. We're also backing Finlay Baldwin, a dedicated
young rock climber who competes in the BMC Youth Climbing
Series. Plus, we sponsor shirts for talented young darts player
Alfie Armitage, who competes in tournaments across the UK
and Europe.

Our support extends to professional clubs too — we're a
commercial partner of Hunslet R.L.F.C., with a visible presence
at South Leeds Stadium. Through these partnerships, we

aim to nurture passion, talent, and opportunity for young
sportspeople in our community and beyond.

Delivering a better experience.




02 Secial responsibility

& affiliations

At Birchall Foodservice,

we believe in giving back to
the communities we serve.
Through supporting local
charities and by working
closely with organisations
that share our values,

we strengthen community
wellbeing.

Delivering a better experience.

MNatasha

Allergy
Research
Foundation

Natasha Allergy Research
Foundation

The Country Range Group has entered
a three-year partnership with The
Natasha Allergy Research Foundation to
help drive the delivery of its charitable
objectives, such as the Natasha Clinical
Trial. As well as becoming the Country
Range Group’s chosen annual charity
for three years, the partnership will see
CRG and its members (of which we

are one) work alongside the charity to
raise compassion, understanding and,
crucially, vital funds, to help make food
allergy history.

The Natasha Allergy Research
Foundation is the only charity in the
UK dedicated to scientific and medical
research into allergies.

Down Town Community
Kitchen & Grocery

Down Town offers wrap around care
for the community in Burnley. At Down
Town you'll find a community grocery,
a pre-loved uniform shop, book swap,
cookery school and a cafe.

We're proud to support the cafe and
the grocery with food and equipment
donations. We also donate unused
stock from our annual tradeshow and
other events. These contributions help
ensure that local families have access
to affordable meals and essential items,
while also reducing food waste.

Sm&ma@c&@,' Vity Report 18



02 Secial responsibility

Burnley

leisure & cullure

Burnley Leisure & Culture

We're proud to support Burnley Leisure
and Culture, investing in projects that
bring our local community together.
We've backed the exciting new Jurassic
Village Crazy Golf Experience at Prairie
Sports Village; a fun, family-friendly
attraction that encourages people of
all ages to get active and enjoy time
outdoors.

We're also proud sponsors of Towneley
Golf Course, helping to maintain and
promote one of Burnley’'s much-loved
sporting venues. These partnerships
reflect our commitment to supporting
local leisure, wellbeing, and community
development across the Burnley area.

Delivering a better experience.

Lowerhouse Cricket Club

Supporting local sport is central to our
community values, and we're proud to
be the headline sponsor of Lowerhouse
Cricket Club, a historic team with deep
roots in Burnley.

The club provides opportunities for
players of all ages to develop their skills
and enjoy the benefits of team sport.
Our partnership helps fund equipment,
facilities, and youth development,
ensuring that cricket remains accessible
to all in the local area.




02 Secial responsibility

Supplier gelationships
&e@%waé sourcing

We work closely with our supply partners to
ensure quality, consistency, and shared values,
building long-term partnerships that support
ethical, responsible practices across the
entire food supply chain. We're committed to
sourcing products that are safe, sustainable,
and fairly produced.

Ethical sourcing means more than just meeting
standards — it means actively seeking out suppliers
who treat their workers fairly, minimise their
environmental impact, and support animal welfare. We
carefully review supplier credentials, accreditations,
and sustainability policies to ensure alignment with
our own ESG commitments. Where possible, we also
support local and regional producers to reduce food
miles and reinvest in our regional economy.

By choosing to work with like-minded suppliers, we
not only deliver great products to our customers, but
we also drive positive change throughout our industry.
It's a responsibility we take seriously.

Delivering a better experience.
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Bribery

At Birchall Foodservice, we have a
zero-tolerance approach to bribery and
corruption. Guided by the UK Bribery Act
2010, we're committed to carrying out all

our business dealings with honesty, fairness,

and transparency. We expect the same
from everyone we work with — employees,
suppliers, and partners — and we provide
clear guidance and training to help ensure
these standards are always met.

Delivering a better experience.

Slavery

At Birchall Foodservice we believe strongly
in ethical principles. We are committed to
driving out acts of modern-day slavery and
human trafficking within the business, and
from within our supply chains, and operate a
zero-tolerance approach.

Compliance

At Birchall Foodservice, compliance isn’t
just a box to tick — it's a core part of how we
operate responsibly. We work hard to meet
and exceed all relevant laws, regulations,
and industry standards, ensuring our
business practices are ethical, transparent,
and fair. This commitment helps us build
lasting trust with our customers, colleagues,
and communities.

Suslainabilily Report 22



What it means for us

Achieving Micron?2 certification
demonstrates our commitment to food
safety, quality, and operational excellence.
Micron2 is a UKAS-accredited certification
body, recognised for its rigorous auditing
against industry standards such as BRCGS
and STS. This accreditation confirms that
our processes meet the highest standards
for hygiene, traceability, and legal
compliance.

Delivering a better experience.

micron2 accredilalion

What it means for our
customers

For our customers, Micron2 certification is
a mark of trust. It provides reassurance that
we are regularly audited by an independent,
reputable organisation, with strict checks
in place to ensure consistent, safe, and
compliant supply. This is particularly
valuable in sectors such as healthcare,
education, and hospitality, where standards
are non-negotiable.

FREEREN -
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Our ongoing commitment

Micron2 certification isn’t a one-off
achievement—it’s a continuous pledge to
maintain and improve our standards. Regular
audits and ongoing monitoring ensure we
remain fully compliant and proactive in
safeguarding quality for every customer we
serve.

Sustainabiliy Report 23



03 Governance principles

Fi '

At Birchall Foodservice, we recognise
that strong financial governance is key to
achieving our long-term sustainability and
growth ambitions.

We maintain a resilient financial structure, enabling us
to invest in innovation, improve our operations, and
support our ESG commitments. Through transparent
reporting and rigorous budgetary controls, we closely
monitor performance to ensure it aligns with our
strategic goals. Our financial stability allows us to
deliver consistent value to our customers, colleagues,
suppliers, and the communities we serve.

Delivering a better experience.




03 Governance principles

Management - oLl I

At the heart of Birchall Foodservice is a skilled = — - x
. . e — L ——
and experienced management team who bring P -— N
a wealth of industry knowledge and diverse B oy | L 24 =
expertise. Their leadership ensures that our . T
business continues to grow responsibly while V-1
. . . 1'l|_ |
upholding the highest standards of service, J i 4
. . . . -
integrity, and innovation.
A — - -
i ]
Our leaders are united by a shared commitment to 1 %
sustainability and ethical business practices. They 1
champion the development and implementation of ! 4 i -
robust policies and procedures, ensuring that every
part of our business operates transparently and in line
with regulatory requirements.
— — L v — -
- — -l — - -
-
Left to right, top to bottom: Adam Hope (Business Support Manager), Fiona 7 N ‘"*

O’Driscoll (Purchasing Manager), Gary Bannan (Warehouse Manager - AM
Shift), Gemma Smith (Accounts Manager), Hayley Spear (Customer Care
Manager), Joe Moulton (Marketing Manager), Krissy Fremont (HR Manager),
Lee Goggins (Transport Manager), Mick Bispham (Goods In Manager), Lynne
Weyer (Quality, Compliance & Safety Manager), Paul Boon (Warehouse
Manager - PM Shift). Jodie O'Hara, (Operations Manager)

Delivering a better experience. Susbainabilily Report 25




03 Governance principles

?—feaﬁ@ﬁ & safety

At Birchall Foodservice, the health and safety
of our employees, customers, and partners is
our number one priority. Under the leadership
of our Quality, Compliance and Safety
Manager, Lynne Weyer, who has been with
the company for over 27 years, we have built
a strong culture of safety that runs through
every part of our operations. Lynne’s wealth
of knowledge and experience ensures that our
protocols and procedures are robust, up to
date, and consistently followed.

We are committed to maintaining the highest
standards of workplace safety through rigorous
training, regular audits, and continuous improvements.
From warehouse operations to delivery practices, our
health and safety procedures are designed to protect
people at every stage of our business.

Delivering a better experience.




03 Governance principles

& memberships

By working with respected industry
bodies and accreditation schemes,
we ensure our practices remain
transparent and ethical.

Delivering a better experience.

East Lancashire
Chamber of
Commerce ?

East Lancs Chamber
of Commerce

Being an active member of the East
Lancashire Chamber of Commerce
connects Birchall Foodservice with a
network of local businesses, fostering
collaboration, knowledge-sharing,
and economic growth in our region.

It helps us stay informed on key
industry developments and ensures
we contribute positively to our local
business community.

=—Burnley Bondholder

R

Burnley Bondholders

As part of the Burnley Bondholders,

we proudly champion our hometown
and its continued regeneration. This
membership allows us to work alongside
like-minded organisations to promote
Burnley as a thriving place to live,

work, and do business, reinforcing

our commitment to supporting local
prosperity.

SuA&mﬂc&W Vi%y Report 27



03 Governance principles

LS AATION CiF
WHOLESALE
S TRIELITORS

Federation of Wholesale
Distributors

Membership of the FWD aligns us with
the voice of the UK wholesale sector,
giving us access to industry insight,
best practice guidance, and policy
updates. It ensures we operate to the
highest standards, advocating for fair,
sustainable, and ethical wholesale
practices across the supply chain.

Delivering a better experience.

Soil Association Food for
Life Supplier Scheme

Our membership in the Soil
Association’s Food for Life Supplier
Scheme demonstrates our dedication
to sourcing and supplying food that
meets strict sustainability and welfare
standards. It enables us to support
caterers in achieving Food for Life
Served Here accreditation, promoting
healthier, ethically produced meals

in schools, care homes, and other
institutions.
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